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Educational Background

University of Oklahoma, 1957; Bachelor of Business Administration.  Specialized curriculum: Major in Marketing, Minor in Journalism.

Michigan State University, Master of Arts in Advertising, 1975.  Major emphasis in Advertising and Marketing.  Degree granted August, 1975.  Plan B program in development and implementation of “DONMAR I: A Computer Simulated Media Buying Game” for instructional purposes.  Co-authored with Martin Block and Bret Jacobowitz.

Ph.D. in Mass Media, 1977.  Cognate Field Marketing Theory and Research.  Dissertation topic: “An Empirical Estimation of the Advertising Response Function”.

Poynter Institute for Media Studies, Fellowship, 1988.

Various short courses, seminars and other training through University and other professional organizations. 

Professional Experience

	1957-1960
	Associated Publishers, Inc., Dallas, Texas (trade magazine publishers).  Sales promotion, space sales and publication management.

	
	

	1960-1964
	T.B. Butler Publishing Company, Tyler, Texas.  Publishers of Tyler Courier-Times and Morning: Telegraph (daily newspapers, circulation 33,000).  Advertising Director responsible for all retail, classified and national sales.

	
	

	1965-1974
	Tracy-Locke Advertising and Public Relations, Inc., Dallas, Texas.  Assistant Account Executive.  Promoted to Account Executive and ultimately Management Supervisor.  Transferred to open New York branch office, 1968, and promoted to Vice President and Management Supervisor.  Transferred to Dallas, 1970, as Senior Vice President.  Transferred to Columbus, Ohio, as Branch Manager, 1973.  Resigned April, 1974, to return to school.

At Tracy-Locke, worked, managed or supervised accounts including Borden, Inc., Redman Industries, Riviana Foods, Bama Foods, Neuhoff Meats, Huntington Bancshares, Mystick Tape Products, and others.  Member of New Business Team and Plans Board for agency on all other accounts.



	1974-1977
	Michigan State University, Graduate Assistant and Instructor.  Promoted to Assistant Professor upon conferral of Ph.D.



	1977-Present
	Northwestern University, The Medill School of Journalism 
Graduate Program in Advertising, 1977-1990.  

Integrated Marketing Communications Department, 1990-Present.

Assistant Professor, 1977-1979; 

Associate Professor, 1980-1987; 

Professor Emeritus-in-Service, 1988-Present.  

Department Chair, 1985 – 1989

Associate Dean, 1989 – 1993 

Member – Medill Executive Committee, 1992-1995.  

Lecturer and Seminar Leader, Allen Center, Kellogg Graduate School of Management, Northwestern University 



	
	Courses Taught:

	
	Undergraduate Courses:
Introduction to Advertising

Advertising Management

Introduction to Layout and Copy

Newspaper Advertising and Business Management

Advanced Advertising Copy

TV and Radio Advertising

Advertising Media Planning and Strategy

Advertising Management (Campaigns)

Creative Strategy



	Service to University
	Graduate Courses:
Creative Strategy

Sales Promotion

Advertising Campaigns

Direct Marketing

Management of Media Programs

Organizational Behavior

Marketing Management

Advertising Management II

Advertising Management III: Plans

Fundamentals of Advertising and Sales Promotion Theory

Integrated Marketing Communication Strategy

Brand and Brand Valuation Marketing

Global Brand Management

Current Topics in IMC

IMC 2.1

Internal Marketing

Global Marketing Communications

Member Promotion and Tenure Committee, 1980-Present.

Search Committee, Medill School of Journalism, 1980-1995.

Committee on Cause, Member, 1990-1995.

University Research Grants Committee, 1991-1995.
University Identity Study Group, Co-chair, 1999-2001.

Identity Study, McCormick School of Engineering, 2001-2002.



	
	Other Appointments and Professorships: 

Visiting Professor: Ecole Superieure de Publicite - Paris 1986-1991.  

Visiting Professor:  ESSEC, Cergy-Pontoise,   France, 1995-1996.  

Visiting Professor, Strathclyde University, Glasgow, Scotland, 1997.  

Visiting Professor, Monash University, Melbourne, Australia, 1997.

Visiting Professor, Hanken School of Economics, Helsinki, Finland, 1999-Present.

Visiting Professor, Cranfield University (Cranfield School of Management), Bedfordshire, UK, 2000-Present.

Visiting Professor, Plekhanov School of Economics, Moscow, Russia, 2001-2002.

Adjunct Professor, Queensland University of Technology, Brisbane, Australia, 2002-Present. 

Visiting Professor, Tsinghua University, School of Economic, EMBA and PhD Programs, Beijing, China, 2003-Present

Visiting Professor, Cheung Kong University, Graduate School of Business, Beijing and Nanjing Campuses, China, 2005



	1996-1999

1980-Present
	Senior Partner, Targetbase Marketing, Dallas, TX 

President, Agora Inc., advertising, marketing and communications consulting company, Evanston, IL.
Consultant to a number of external corporations, associations and other groups.  These include:   Ameritech; Andersen Consulting; AT&T; Blue Cross-Blue Shield; Conwood Corporation; Dell Computers; DuPont; Ford Motor Co; Hyatt International Hotels; ITT Hartford Insurance;.Hewlett-Packard; IBM; Kraft-General Foods; 3M; Nestle; Nortel Networks; Philip Morris; Texas Instruments; Visa International, all in the U.S. Overseas clients include: Cayman Islands Tourism; Cemex; Coles-Meyer; IBM; 3M; Mobil Oil; Nestle; Pacific Access; Telstra, and others.  
Consultant to advertising and marketing communication agencies including:  Leo Burnett; BBDO-Europe; McCann-Erickson; Campbell, Mithun, Esty;  Blattner-Bruner, Colle & McVoy, American Association of Advertising Agencies, FEDMA and others.

	Academic Presentations
Professional 

Activities

	“Measuring Brand Communication ROI” Special Topics Session, American Academy of Advertising, Lexington, KY, March 28, 1998.

Featured Speaker and Seminar Leader, 3rd Marketing and Corporate Communications Conference, University of Strathclyde, Glasgow, Scotland, April 19, 1998.

Seminar Leader, Practitioners in Advertising Conference, Washington State University, Pullman, WA, June 29-30, 1998.

Keynote Speaker, University of Denver Marketing Roundtable, Denver CO, April 7, 1999.

Featured Speaker, ITESM 23rd Annual Marketing Conference, Monterrey, Mexico, October 23, 1999.

Seminar Leader, Cranfield School of Management, Cranfield, UK, November 23, 1999.

Featured Speaker, Oxford-Brooks University Millennium Debate, Oxford, UK, April 18, 2000.

Featured Speaker, 11th Annual Symposium for the Marketing of Higher Education, Baltimore, MD, November 6, 2000.

Seminar Leader, Cranfield School of Management, Cranfield, UK, November 14, 2000.

Keynote Speaker, Cranfield School of Management, Cranfield, UK, November 14, 2000.

Guest Lecturer, Swedish School of Economics, Helsinki, Finland, May 2001.

Guest Lecturer, Plekhanov Russian Academy of Economics, Moscow, Russia, May 2001.

Featured Speaker, National Association of Minority Media Executives Annual Conference, Washington, DC, July 2001.

Keynote Speaker, Loyola University of Chicago Conference on IMC, Chicago, IL, October 2001.

Guest Lecturer, Zhejiang University, Hangzhou, China, October 2001.

Featured Speaker, University of Denver Roundtable, Denver, CO, March 2002.

Featured Speaker, Cranfield School of Management, Milton Keynes, England, April 2002.

Lecturer, Plekhanov Russian Academy of Economics, Moscow, Russia, April 2002.

Guest Lecturer, Swedish School of Economics, Helsinki, Finland, May 2002.

Featured Speaker, Tec de Monterrey Marketing Conference, Queretaro, Mexico, August 2002.
Featured Speaker, Institute for the Study of Business Markets, Wilmington, DE, March 2003.

Featured Speaker, Aoyama Gakuin University, May 2003.

Featured Speaker, Institute of Direct Marketing, London, Windsor, and Teddington, England, May 2003.

Featured Speaker, Guanghua School of Management Beijing University, Beijing, China, August 2003.

Featured Speaker, Korea Institute of Science & Technology Information, Cheju Island, Korea, August 2003.
Lecturer, 4 days EMBA and PhD programs, Tsinghua University, Beijing, China, December 2003.

Lecturer, 4 days EMBA and PhD programs, Tsinghua University, Beijing, China, March 2004.

Guest Lecturer, Emory University, Atlanta, GA, April 2004.
Featured Speaker, 2 day seminar, Institute for Study of Business Markets, Wilmington, DE, April 2004.
Guest Lecturer, University of Mississippi, IMC Department, Memphis, TN, April 2004.

Guest Lecturer, University of Mississippi, Journalism Week, Memphis, TN, April 2004.

Featured Speaker, Institute for the Study of Business Markets Brand Consortium, Chicago, IL, April 2004.

Featured Speaker, Cranfield University, UK, May 2004.
Guest Speaker, Hanken School of Economics Alumni Event, Helsinki, Finland, May 2004.

Presenter, EIRASS 2004 Conference, Prague, Czech Republic, June 2004.
Presenter, 8th International Research Seminar in Service Management, La Londe les Maures, France, June 2004.

Presenter, ESOMAR/ARF Worldwide Audience Measurement Conference, Geneva, Switzerland, June 2004.

Presenter, ESOMAR 2004 World Congress, Lisbon, Portugal, September 2004.
Lecturer, 4 days EMBA and PhD programs, Tsinghua University, Beijing, China, September 2004.

Presenter, IAA World Congress, Beijing, China, September 2004

Presenter, Advertising Research Foundation Week of Workshops, New York, November 2004.
Guest Lecturer, Charles Sturt University, NSW Australia, February 2005

Guest Lecturer, Golden Gate University, San Francisco, CA, March 2005

Guest Lecturer, University of Auckland, New Zealand, March 2005

Presenter, AAA 2005 Annual Convention, Houston, TX, April 2005
Presenter, Advertising Research Foundation, 51st Annual Convention, New York, NY, April 2005
Seminar Leader, Cranfield School of Management, Cranfield, UK , May 2005

Online Presenter (via web-cam) Universidad Francisco Marroquin, Guatemala, Aug. 2005.

Keynote Speaker, 1st Annual FCS Financial Marketing Summit, Penn State Executive Program, Pennsylvania, Oct. 2005

Seminar Leader, Cranfield School of Management, Cranfield, UK ,  Jan. 2006

Seminar Leader, Hull University, UK, Jan. 2006

Presenter, Monash University, Victoria, AUSTRALIA Feb. 2006

Presenter, Emory University, Atlanta, GA, April 2006
2007

Guest Lecturer, Trinity College, Dublin, IRE, June 2007

Featured Speaker, Institute for the Study of Business Markets, Chicago, IL, September 2007

2008 Featured Speaker, Institute for the Study of Business Markets, Chicago, IL, September 2008

Charter Member, Media Communications Council, Division of Advertising Research Foundation, 1970-Present.

Consulting Editor, Commerce Communications, Chicago, 1983-1986
Consulting Editor, Crain Books, Inc., Division of Crain Communications, Inc., Chicago, 1977-1982.
Promotion Manager, The Journal of Advertising, American Academy of Advertising, 1978-1983.
Advertising Manager, The Journal of Advertising, American Academy of Advertising, 1979-1983.
Featured Speaker, Food Marketing Institute Advertising/Marketing Executives Conference, Scottsdale, 1984.
Director, Institute of Advanced Advertising Studies, 1986-1993.
Co-director, Association of Business Publishers’ Publishing Management Institute, 1988-1991.

Session Leader, Gannett Advertising Teachers Symposium, University of North Carolina at Chapel Hill, 1988-1995.

Strategic Marketing Planning Seminar Leader, Association of Business Publishers, Inc., Palm Beach, 1990; Boston, 1991; Nashville, 1992.
Institute for Journalism Education, Minority Management Program, Session Leader, Evanston, IL, 1991-1995.
National Association of Broadcasters, Management Seminar, Session Leader, Evanston, IL, 1991-1995.

American Business Press, Annual CEO Conference, Seminar Leader, Palm Beach, Nashville, and Boston, 1990, 1991, and 1992.
Bringham Young University, Visiting Advertising Executive, Provo, 1992.
Seminar Leader, Marketing Communications Strategy, J.L. Kellogg School of Management Executive Programs, Evanston, 1994-Present.
Seminar Leader Texas Instruments, Virtual University International Seminars, 1994-1995.
Seminar Leader, Kellogg Graduate School Executive Program Strategic Marketing for Healthcare Program, Evanston, IL, April 13, 2000.
Featured Speaker, Medical Marketing Association Annual Conference, Chicago, IL, May 2001.


	Advisory Boards
	Zefer, Boston, MA 1999-2001.

CRM Europe, Helsinki, Finland 1999 to Present. 

Full Moon, Los Angeles, CA 1999-2000. 

Itaris, Austin, TX, 1999- 2000. 

Recipio, San Mateo, CA 2001 to 2002.

67 Kilohertz, Evanston, IL 2000 to Present.

BIG Research, Columbus, OH 2001 to Present.
Gotta Laff Games, Inc., Apex, NC 2006 to Present


	Directorships
	

	
	Insignia Systems, Minneapolis, MN.  Director, 1996-2001.(NYSE)

Penton Media, Inc., Cleveland, OH.  Director, 1998-2002.(NYSE) 

Simon Richards Direct, Melbourne, Australia.  Director, 1998-Present.

Dunnhumby Associates, London, UK.  Director, 2000-2002.

Brand Finance, plc. London, UK  Director, 2000 to Present.

	External Activities

	

	1992-Present
	Columnist, Marketing News.

	1989-1995
	Editor, Academic Research in Sales Promotion.
Fellow, Newspaper Management Center, Northwestern University.

	
	

	1994-Present
	Associate Editor, Journal of Marketing Communications.

Board of Review, Marketing Management Magazine, Journal of Database Marketing.

	1997-1998
	Columnist, INDUSTRY WEEK Magazine.

	
	

	1998-1999
	Columnist, Integrated Marketing & Promotion Magazine.



	1999-present
	Columnist, Marketing Management Magazine.

	
	

	Honors
	

	
	MSU Outstanding Alumni, 1988.

Direct Marketing Educator of the Year, 1989. (Direct Marketing Educational Foundation) Distinguished Advertising Educator, 1992.(American Advertising Federation) 

Sales Marketing Executives Association, Educator of the Year, 1996. (Chicago SME Chapter) 

Top 80 Marketing Leaders, Sales & Marketing Management Magazine, 1998.

	
	

	Service to Academy

	
	Chair, Accrediting Committee, Accrediting Council for Education in Journalism and Mass Communication, 1988-1993.

Member, Long Range Planning Committee, ACEJMC, 1988-1996.

Member, Accrediting Site Visit Team, University of Georgia, 1988.

Member, Accrediting Site Visit Team, The Pennsylvania State University, 1989.

Chair, Accrediting Site Visit Team, University of Alaska at Anchorage, 1990.

Chair, Accrediting Site Visit Team, American University, 1991.

Consultant, Accrediting, University of Arkansas at Little Rock, 1991.

Member, Accrediting Site Visit Team, Marquette University, 1992.

Chair, Accrediting Site Visit Team, University of Miami, 1992.

Chair, Accrediting Site Visit Team, University of Utah, 1993.

Chair, Accrediting Site Visit Team, University of South Florida, 1994.

Chair, Accrediting Site Visit Team, University of Minnesota, 1994.

Chair, Accrediting Site Visit Team, California State University, Fresno, 1995.

Chair, Accrediting Site Visit Team, University of Colorado, Boulder, 1998.

Freedom Foundation, Annual Seminar for Young Advertising Teachers, University of North Carolina, Speaker and Session Leader, 1989-1995.

Member, Integrated Marketing Communications Task Force, AAA/PRSA 1992-1996.

Representative, American Academy of Advertising, ACEJMC, 1993-1999

	
	

	Service to Industry

	
	Director, Promotion Marketing Association of America, Inc., 1987-1995.

Public Member, National Advertising Review Board, 1993-1996.

Co-Chair, Integrated Marketing Communications Council, Advertising Research Foundation, 1994-Present.

	
	

	Service to Community

	
	Chair, Public Information Committee, American Cancer Society, Illinois Division, 1988-1990.

Chair, Communications Committee, American Cancer Society, Illinois Division, 1990-1992.

	
	

	Expert Witness Experience



	
	R.R. Donnelley vs. Ameritech Publishing, 1988.

S.C. Johnson vs. Gillette, 1990.

State of California vs. U.S. Sales Corporation, 1991.

State of Wisconsin vs. TCI, 1992.

Gannett Publishing vs. State of Delaware, 1992.

Moore Business Forms vs. Market Imaging, 1992.

Aveda, Inc. vs. Fallen McElligott, 1993.

Robert Brandt and Associates Inc. vs. Pepsico, Inc., 1995.

Japs-Olson Company vs. TargetCom Inc., 1996.

IRS vs. Hyatt International Hotels, 1996-97.

	
	IRS vs. Conwood Corporation, 1998-2000 

	
	State of Texas vs. Fax.com, 2002

Battlebots, Inc. vs. Anheuser Busch, Inc., 2003.
Crywoolf, Inc. vs. Disney Enterprises, 2005
Steven Eisenberg, Joanne Eisenberg, Daniel Leary, Michael Tully, Sue Tully vs. Anheuser-Busch



	Memberships
	

	
	American Academy of Advertising

American Advertising Federation

American Marketing Association

Association for Consumer Research

Association for Education in Journalism and Mass Communication

Business Marketing Association

Direct Marketing Association

Chicago Association of Direct Marketing

International Advertising Association

Promotion Marketing Association of America

International Newspaper Advertising and Marketing Executives

	
	

	Books
	DONMAR I: A Computer Simulated Media Buying Game (co-authored with Martin Block and Bret Jacobowitz).  Computer program and student manual.  Department of Advertising, Michigan State University, 1975.

DONMAR II: A Computer Simulated Media Buying Game (co-authored with Martin Block and Bret Jabobowitz).  Includes computer program and deck, student manual and instructor’s manual.  Michigan State University Press, 1976.  Adopted by or programmed for 15 U.S. universities.



	
	Strategic Advertising Campaigns, 1st Edition (with Dennis G. Martin), Crain Books, Inc., Chicago, IL, 1979.

Essentials of Advertising Strategy, 1st Edition, Crain Books, Inc., Chicago, IL, 1981.



	
	Sales Promotion Management, (with William A. Robinson), Crain Books, Inc., Chicago, IL, 1982.

Strategic Advertising Campaigns, 2nd Edition, (with Dennis Martin and William P. Brown), Crain Books, Inc., Chicago, IL, 1984.



	
	Sales Promotion Essentials, 1st Edition, (with William A. Robinson), NTC Business Books, Lincolnwood, IL, 1987

The Direct Marketing Cases: Direct Marketing Computer Simulated Instructional Program, Prentice-Hall, 1989.

Essentials of Advertising Strategies, 2nd Edition, (with Stanley I. Tannenbaum), NTC Business Books, Lincolnwood, IL, 1989.
Strategic Newspaper Marketing, 1st Edition, International Newspaper Marketing Association, 1990.

Strategic Advertising Campaigns, 3rd Edition, NTC Business Books, Lincolnwood, IL, 1991.



	
	Sales Promotion Essentials, 2nd Edition, (with William A. Robinson and Lisa A. Petrison), NTC Business Books, Lincolnwood, IL, 1992.



	
	Integrated Marketing Communications: Pulling it Together & Making it Work, (with Stanley I. Tannenbaum and Robert F. Lauterborn), NTC Business Books, Lincolnwood, IL, 1993.

Strategic Newspaper Marketing, 2nd Edition, International Newspaper Marketing Association, 1993.

Integrated Marketing Communications:  The New Marketing Paradigm, (with Stanley I. Tannenbaum and Robert F. Lauterborn), NTC Business Books, Lincolnwood, IL, 1994.

Strategic Advertising Campaigns, 4th Edition (with Beth E. Barnes), NTC Business Books, Lincolnwood, IL, 1995.



	
	Essentials of Advertising Strategy, 3rd Edition, (with Stanley I. Tannenbaum and Anne Alison), NTC Business Books, Lincolnwood, IL, 1995.



	
	Measuring Brand Communication ROI, (with Jeffrey Walters), Association of National Advertisers, New York, NY 1997.



	
	Sales Promotion Essentials, 3rd Edition, (with William A. Robinson and Lisa Petrison), Crain Books, Inc., Chicago, IL, 1998.



	
	Benchmarking Study, American Productivity & Quality Center/American Marketing Association, “Best Practices in Integrated Marketing Communications,” April-October 1998.

Benchmarking Study, American Productivity & Quality Center/ American Marketing Association, “Brand Building & Communications,” (with Heidi Schultz), 1998.



	
	Strategic Brand Communication Campaigns, 5th Edition, (with Beth E. Barnes), NTC Contemporary Books, Inc. Lincolnwood, IL, 1999.



	
	Communicating Globally, (with Philip J. Kitchen), NTC Business Books, Inc., Lincolnwood, IL, 2000.

Benchmarking Study, American Productivity & Quality Center/ American Marketing Association, “Leveraging Customer Information:  Driving Strategic Direction and Marketing Profitability,” (with Heidi Schultz), 2000.



	
	Raising the Corporate Umbrella, (co-authored with Philip J. Kitchen), Palgrave, Houndmills, Basingstoke, and Hampshire, Great Britain and New York, NY, 2001.



	
	Integrated Marketing Communication: The Next Generation, (with Heidi Schultz), McGraw Hill, Nov. 2003.  



	
	Brand Babble, (with Heidi Schultz), South-Western Educational & Professional Publishing, Mason, OH, 2003.

Kellogg On Branding – Chapter 13 “Measuring Brand Value”, (with Heidi Schultz), John Wiley & Sons, Inc., New Jersey, 2005.

A Reader In Marketing Communications, (co-edited with Philip Kitchen, Patrick de Pelsmacker, Lynne Eagle), Routledge, NY, 2005.

How to Sell More Stuff!, (with Steve Smith), Dearborn Trade Publishing, USA, 2005.
The Tao of IMC (co-authored with Ilchul Kim), National Publishing House, Seoul Korea, 2006.

Reliability Rules: How Promises Management Can Build Your Brand, Build Your Company, Build Your Bottom Line (co-authored with Reg Price), Racom Books, Chicago, Forthcoming.

Building Customer Brand Relationships (co-authored with Heidi Schultz, Marian Azzaro, Beth Barnes), M.E. Sharpe, Inc., New York, Forthcoming. 

	Academic Articles
	“DONMAR I: A Computer Simulated Media Buying Game” (with Martin Block and Bret Jacobowitz), Challenge of Change to Advertising Education, Proceedings of the 1977 American Academy of Advertising; American Academy of Advertising, 1977.



	
	“Bringing Reality to the Advertising Classroom” (with Martin Block), Proceedings of the 1977 American Academy of Advertising; American Academy of Advertising., 1977.



	
	“An Empirical Estimation of the Advertising Response Function” (with Martin Block), Proceedings of the 1977 American Academy of Advertising; American Academy of Advertising, 1977.



	
	“A Comparative Study of Radio Audience Measurement Methodology” (with Martin Block and Stephen Custer), The Journal of Advertising; Spring, 1978; Vol.7, No. 2; pp. 14-22.
“What Media Research Do Advertisers and Agencies Really Want?” Journal of Advertising Research, December 1979.

“Dealing with the Impact of Trade Concentration”, Journal of Consumer Marketing, Winter, 1984.

“Retailers in Control: The Impact of Retail Trade Concentration” (with Robert Dewar), Journal of Consumer Marketing, Vol. I, No. 2, Winter, 1984.

“An Explanatory Study of Pretesting Sales Promotion Executions Using Individual Differences Scaling and Preferences Mapping” (with Martin Block and Tamara Brezen), Proceedings of the American Academy of Advertising, Nancy Stephens, Ed., Arizona State University, 1985.

“What is Direct Marketing”, Journal of Direct Marketing, Spring, 1995, Vol. 9, Number 2, pp. 5-9.

“The Inevitability of Integrated Communications,” Journal of Business Research.

“Integrated Marketing Communications in U.S. Advertising Agencies: An Exploratory Study,” (with Philip J. Kitchen), Journal of Advertising Research, September-October 1997.

“Transitioning marketing communication into the twenty-first century,” (with Heidi F. Schultz), Journal of Marketing Communications, Vol.4, No.1, March 1998.

“The Evolving Nature of Integrated Communications,” Journal of Integrated Communications, 1997-98.

“IMC: A UK Ad Agency Perspective,” (with Philip J. Kitchen), Journal of Marketing Management, 1998.

“Determining how brand communication works in the short and long term,” International Journal of Advertising, 1998.

“Making Marcom an Investment,” (with Anders Gronstedt), CTAM Quarterly Journal, Spring 1998.

“A Multi-Country Comparison of the Drive for IMC,” (with Philip J. Kitchen), Journal of Advertising Research, January-February 1999.

“The two sides of loyalty,” (with Dana W. Hayman), Interactive Marketing, July/September 1999.
“Leveraging Customer Information to Develop Sequential Communication Strategies:  A Case Study of Charitable Giving Behavior,” (with Jimmy Peltier and Jack Schibrowsky), Frontiers in Direct and Interactive Marketing Research Proceedings, October 15, 2000.

“Developing a total customer marketing programme,” (with Scott Bailey), Journal of Targeting, Measurement and Analysis for Marketing, Vol. 8, No. 4, 2000.

“Planning Marketing Communication Programs in a Converging Marketplace,” Journal of Integrated Communications, 2000.

“Customer/Brand Loyalty in an Interactive Marketplace,” (with Scott Bailey), Journal of Advertising Research, May/June 2000.

“How to Build a Billion Dollar Business-to-Business Brand,” (with Heidi F. Schultz), Marketing Management, Summer 2000.

“A Response to “Theoretical Concept or Management Fashion?”,” (with Philip J. Kitchen), Journal of Advertising Research, September/October 2000.
“Measuring & Managing Brand Value,” Consumer Insight, June 2001.

“Why the Sock Puppet Got Sacked, (with Heidi F. Schultz), Marketing Management, July/August 2001.

“Integrated Marketing Communication and Electronic Media:  Harnessing the Power of Psychographic and Behavioral Data in the Energy Conservation Market,” (with James W. Peltier and John A. Schibrowsky), Journal of Advertising, September 2001.

“Interactive Psychographics: Cross-Selling in the Banking Industry,” (with James W. Peltier, John A. Schibrowsky, and John Davis), Journal of Advertising Research, March/April 2002.
“Leveraging Customer Information to Develop Sequential Communication Strategies: A Case Study of Charitable Giving Behavior,” (with James W. Peltier and John A. Schibrowsky), Journal of Advertising Research, July/August 2002
“Interactive Integrated Marketing Communication:  Combining the Power of IMC, The New Media, and Database Marketing,” (with James W. Peltier and John A. Schibrowsky), International Journal of Advertising, Vol. 22 No.1  2003.
“Moving Marketing Communication Measurement Inside,” (with Martin P. Block), Singapore Nanyang Business Review, Volume 2, No.1, January-June 2003
“The Next Generation of Integrated Marketing Communication,” Interactive Marketing, Volume 4, No.4, April/June 2003.
“Simultaneous Media Usage: A Critical  Consumer Orientation to Media Planning,” (with Joseph J. Pilotta, Gary Drenik and Philip Rist), Journal of Consumer Behaviour, March 2004, Volume 3, Issue 3.

“The Role of Transactional versus Relational Data in IMC Programs: Bringing Customer Data Together,” (with Debra Zahay, James Peltier and Abbie Griffin), Journal of Advertising Research, March 2004
“Managing the Changes in Corporate Branding and Communication: Closing and Re-opening the Corporate Umbrella,” (with Philip Kitchen), Corporate Reputation Review, Volume 6, No:4, Winter 2004.

“Building An Internal Marketing Management Calculus,” Interactive Marketing, September, 2004.
“A New Marketing Mix,” (with Chekitan Dev), Marketing Management, November 2004.

"Will Agencies Ever "Get" (or understand) IMC?" ( with Kitchen, P.J., Han, D. Li, T.),  European Journal of Marketing, Volume 38, No 11/12, 2004

“Promised Land,” (with Reg Price), Marketing Management, July/August 2006.

“Perils of Using OLS to Estimate Multimedia Communications Effects” (with Prasad A. Naik and Shuba Srinivasan), Journal of Advertising Research, 2007

“An Inside-out Approach to Integrated Marketing Communication,” (with Gayle Kerr, Charles Patti, and Ilchul Kim), International Journal of Advertising, 2008.



	Columns
	“The Key to ‘New Marketing’ Is In the Curves,” Marketing News, July 1994.

“Traditional Marketers Have Become Obsolete,” Marketing News, October 1994.

“It’s Not the Parts, It’s the Process,” Marketing News, November 1994.

“Maybe It’s Time to Think of Customers as Assets,” Marketing News, January 1995.

“Making Mid-decade Course Corrections.” Marketing News, February 1995.
“A Better Way to Organize,” Marketing News, March 1995.

“It’s the Database Question Time of the Year,” Marketing News, April 1995.

“How To Generate An Unlimited IMC Budget,” Marketing News, April 1995.

“IMC is a Great Idea, But Does It Have Legs?” Marketing News, May 1995.

“Moving From Global Brands to Global Bands,” Marketing News, July 1995.

“How Does Image Advertising Fit Into the Integrated Process,” Marketing News, August 1995.

“Traditional Advertising Has a Role To Play In IMC,” Marketing News, August 1995.

“Teaching Integrated Marketing Communications,” Marketing News, September 1995.

“Should Students Learn IMC?” Marketing News, September 1995.

 “IMC Is All Right In Seattle,” Marketing News, October 1995.

“The Six Scariest Letters In The Marketing Alphabet,” Marketing News, November 1995.

“Integration and the Internet,” Marketing News, January 1996.

“Making Marcom an Investment,” (with Anders Gronstedt), Marketing Management, Fall 1997.

“Rethinking brand communication measurement,” (with Alan Timothy), Admap, December, 1998.

“Manage customers, not loyalty programs,” Marketing News, January 1999.

“There’s no simple solution to all your problems,” Marketing News, February 1999.

“Structural straightjackets stifle integrated success,” Marketing News, March 1999.

“New media, old problem: Keeping marcom integrated,” Marketing News, March 1999
“Database’s true cost depends on many variables,” Marketing News, April 1999.

“How much should you spend on advertising,” (with Dana W. Hayman), Advertising Age, April 1999.

“Perhaps the 4 Ps really should be the 4 Rs,” Marketing News, May 1999.

“Net marketing is sexy, but it’s not a business,” Marketing News, June 1999.

“We could be more efficient if we considered…,” Marketing News, July 1999.

“Peruvian marketers face high-technology,” Marketing News, August 1999.

“What We Don’t Know,” Marketing Management, Fall 1999.

“IMC in Hawaii: No plan is an island,” Marketing News, September 1999.

“Total switch to e-marketing not likely in near future,” Marketing News, October 1999.

“Australians “it” when it comes to privacy,” Marketing News, November 1999.

“Metrics’ impact grows by leaps and bounds,” Marketing News, December 1999.

“Brand-building different from gaining trial,” Marketing News, January 2000.

“Understanding and Measuring Brand Equity,” Marketing Management, Spring 2000.

“Marketers still tarnished by outdated skills,” Marketing News, March 2000.

“B-to-b should avoid b-to-c mistakes,” Marketing News, April 2000.

“Net planning: Kiwis are doing it better,” Marketing News, May 2000.

“Maxims for maximum customer relations,” Marketing News, June 2000.

“How to create your own worst enemy,” Marketing News, July 2000.

“Information Can Lead to Loyalty,” (with Scott Bailey), DM News, July 2000.

“Why investing in brands is so difficult,” Marketing News, July 2000.

“Structural flaws dash marcom plans,” Marketing News, August 2000.

“A Boatload of Branders,” Marketing Management, Fall 2000.

“ARF’s new model rooted in old ideas,” Marketing News, September 2000.

“Surround customers with communications,” Marketing News, October 2000.

“Learn to differentiate CRM’s two faces,” Marketing News, November 2000.

“Valuing a Brand’s Advocates,” Marketing Management, Winter 2000.

“Make communications worth the profits,” Marketing News, January 2001.
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	Speaker, Omnitech, Chicago, IL, 1995.

	
	Seminar Leader, National Association of Printers and Lithographers, Evanston, IL, 1995.

	
	Seminar Leader, Ogilvy & Mather Shanghai, Taipei, Taiwan, 1995.

	
	Panelist, National Center for Database Marketing, Chicago, IL, 1995.

	
	Keynote Speaker, Direct Solutions Pty. Ltd, Being Direct Conference, Melbourne, Australia, 1995.

	
	Speaker, Targetbase Marketing, Dallas, TX, 1995.

	
	Seminar Leader, Zondervan Publishing, Grand Rapids, MI, 1995.

	
	Keynote Speaker, Meredith Publishing, Des Moines, IA, 1995.

	
	Keynote Speaker, SITE Conference, San Antonio, TX, 1995.

	
	Speaker, The Conference Board, Breakfast Speech, Chicago, IL, 1995.

	
	Speaker, American Housing Conference, Better Homes & Gardens, Colorado Springs, CO, 1995.

	
	Seminar Leader, Hewlett Packard IMC Seminars, Germany; Singapore, 1995.

	
	Seminar Leader, American Management Association, President’s Association, 1995-Present.

	
	Keynote Speaker, Sales & Marketing Management Magazine, Power Selling Conference, Chicago IL, 1995.

	
	Speaker, Canada Post Conference, Toronto, Canada, 1995.

	
	Moderator, Audit Bureau of Circulation Panel, San Francisco, 1995.

	
	Moderator, Magazine Publishers of America, Panel in Boca Raton, 1995.

	
	Speaker, Advertising Club of New York, Marketing 101, New York, 1995.

	
	Speaker, International Business Conference, Packaged Goods Database Conference.

	
	Seminar Leader, Mavicman, Brazil, 1995.

	
	Keynote Speaker, Hi-Vee Food Stores, Quarterly Managers Meeting, Des Moines, IA, January 7, 1998.

	
	Keynote Speaker, Nth Degree Annual Meeting, Atlanta, GA, January 18, 1998.

	
	Keynote Speaker, Milwaukee Chapter, American Marketing Association, Milwaukee, WI, January 20, 1998.

	
	Featured Speaker, Exhibitor’s Show, Las Vegas, NV, February 3, 1998.

	
	Featured Speaker, Simon Richards Direct, Melbourne, Australia, February 19, 1998.

	
	Featured Speaker, Australian Institute of Technology, Sydney, Australia, March 10, 1998.

	
	Featured Speaker, University of Canberra, Canberra, Australia, March 11, 1998.

	
	Keynote Speaker, Magazine Media Management, Orlando FL, March 22, 1998.

	
	Keynote Speaker, Chrysler Dealers Rental and Leasing Group, Amelia Island, FL, April 6, 1998.

	
	Seminar Leader, Food Marketing Institute, Advertising and Sales Promotion Managers, San Antonio, TX, April 22, 1998.

	
	Keynote Speaker, Canadian Association of Direct Marketers annual Convention, Toronto, Ontario, Canada, April 23, 1998.

	
	Featured Speaker, American Gas Association Annual Meeting, Las Vegas, NV, April 29, 1998.

	
	Keynote Speaker, Association of Travel Marketing Executives Annual Convention, Washington, DC, May 19, 1998

	
	Featured Speaker, Food Marketing Institute, Financial Managers Meeting, Quebec City, Quebec, Canada, May 20, 1998.

	
	Featured Speaker, International Newspaper Marketing Association Annual Meeting, Amsterdam, Holland, June 4, 1998.

	
	Seminar Leader, Effective Use of Databases, Circulation Managers, Meredith Publishing Company, Des Moines, IA, continual seminars from January 1998 to present.

	
	Seminar Leader, Tenent Medical Group, Chicago, IL, January 21, 1998.

	
	Seminar Leader, Meredith Custom Publishing, Des Moines, IA, February 5, 1998.

	
	Seminar Leader, International Marketing and Promotions Convention, Buenos Aires, Argentina, March 20, 1998.

	
	Seminar Leader, Colorado Business Marketing Association, Denver, CO, April 8, 1998.

	
	Seminar Leader Northumbrian Water, Durham, England, April 16, 1998.

	
	Seminar Leader, American Cynamid/Quarry Communications, Waterloo, Ontario, Canada, April 24, 1998.

	
	Keynote Speaker and Seminar Leader, Healthcare Strategies Institute Annual Convention, Phoenix, AZ, May 5, 1998.

	
	Seminar Leader, Southern LINC Company, Atlanta, GA, May 11-12, 1998.

	
	Seminar Leader, Columbia, SC Advertising Club, Columbia, SC, May 12, 1998.

	
	Featured Speaker and Seminar Leader, Spanish Association of Direct Marketing, Madrid, Spain, June 1, 1998.

	
	Featured Speaker, Institute of Advertising Practitioners, London, England, March 17, 1998.

	
	Seminar Leader, Quarry Communications, Dallas, TX, July 9, 1998

	
	Seminar Leader, Institute for the Study of Business Markets, Philadelphia, PA, September 20, 1998

	
	Seminar Leader, Cayman Islands Department of Tourism, Cayman Islands, December 15-16, 1998

	
	Keynote Speaker, Healthcare Exhibitors Association Annual Convention, Palm Springs, CA, June 10, 1998.

	
	Featured Speaker, Discussion Moderator, BrandCom Conference, sponsored by Meredith Integrated Communications Group, New York, NY, June 18, 1998

	
	Keynote Speaker, FedEx Marketing Group, Memphis, TN, June 19, 1998

	
	Keynote Speaker, Essilor Conference of Managers, Boston, MA, July 8, 1998.

	
	Featured Speaker, Australian Institute of Management, Sydney, Australia, July 21, 1998.

	
	Featured Speaker, Seminar Leader, 20th Anniversary Conference, Finnish Association of Advertising, Helsinki, Finland, September 3, 1998.

	
	Seminar Leader, “Managing the Customer Interface,” 3M Corporate Marketing, St. Paul, MN, June 22-23, 1998.

	
	Seminar Leader, Sachs Group Corporate IMC Meeting, Chicago, IL, June 11, 1998.

	
	Seminar Leader, Nortel and Quarry Communications, Dallas, TX, July 9, 1998.

	
	Seminar Leader, Blue Cross/Blue Shield of Florida, Jacksonville, FL, July 30, 1998.

	
	Seminar Leader, Kohler Company, Kohler, WI, July 31, 1998.

Featured Speaker, Association of National Advertisers, Boston, MA, January 28, 1999

	
	Seminar Leader, Tyson Foods, Nashville, TN, April 27, 1999

Featured Speaker, Northumbrian Water, United Kingdom, May 21, 1999

	
	Featured Speaker, Australian Direct Marketing Association, Melbourne, Australia, June 24, 1999

	
	Featured Speaker, Sanofi Pharmaceutical Company, New York, NY, July 21, 1999 


	
	Featured Speaker, Nortel Networks’ MarCom University, Dallas TX, July 14, 1999

	
	Featured Speaker, The 1999 Conference Board Customer Loyalty Conference, June 29,1999 New York, NY 


	
	Featured Speaker, Farm Credit Council, Denver CO, July 13, 1999

	
	Featured Speaker, Maxxcom, Inc. CEO Workshop, Minneapolis, MN, July 29, 1999

	
	Seminar Leader, Institute for the Study of Business Markets, Philadelphia, PA, August 3-4, 1999

	
	Featured Speaker, 1999 APQC Annual Conference, San Francisco, CA, August 23, 1999


	
	Featured Speaker, The EXHIBITOR Show, Baltimore, MD, October 6, 1999

	
	Seminar Leader, Blattner Brunner, Pittsburgh, PA, August 27, 1999

	
	Seminar Leader, Amway Corporation, Ada, MI August 31-September 1, 1999

	
	Featured Speaker, Suburban Newspaper Association Fall Conference, Chicago, IL, September 24, 1999

	
	Featured Speaker, Branding University, Madison, WI, September 29, 1999

	
	Seminar Leader, US Army Marketing Seminar, Milwaukee, September 21, 1999

	
	Featured Speaker, Newell Rubbermaid, Inc., Beloit, WI, September 2, 1999

	
	Featured Speaker, Panamanian IMC Conference, Panama City, Panama, September 8, 1999

	
	Featured Speaker, Yellow Pages Publishers Association, Denver, CO, October 5, 1999

	
	Featured Speaker, Advertising Research Foundation Week of Workshops, New York, NY, October 7, 1999

	
	Keynote Speaker, Colorado Business Marketing Association, Denver, CO, October 13, 1999

	
	Featured Speaker, ECustomer Intimacy Conference, Boston, MA, October 15, 1999

	
	Featured Speaker, 1999 Claritas Database Marketing Conference, London, UK, October 19, 1999

	
	Featured Speaker, Calphalon Company, Deerfield, IL, October 25, 1999

	
	Featured Speaker, Baxter Healthcare, Deerfield, IL, October 26, 1999

	
	Featured Speaker, Nortel Networks, Dallas, TX, November 3, 1999

	
	Featured Speaker, The College Board, Washington DCV, November 5, 1999

	
	Keynote Speaker, Outdoor Advertising Association of America Annual Convention, San Francisco, CA, November 15, 1999

	
	Featured Speaker, Glaxo Wellcome, Inc., Raleigh-Durham, NC, November 16, 1999

	
	Featured Speaker, New Hope Financial Conference, Denver, CO, November 17, 1999

	
	Featured Speaker, 1999 3M Sales Meeting, San Diego, CA, December 5, 1999 

	
	Seminar Leader, Infineon Technologies, Munich, Germany, December 7, 1999

	
	Seminar Leader, Emerson Electric, Evanston, IL, December 13, 1999

	
	Seminar Leader, Aegis Analytical Corp., Lafayette, CO, January 13, 2000

	
	Keynote Speaker, Milwaukee Advertising Club, Milwaukee, WI, January 20, 2000

	
	Featured Speaker, General Mills, Inc., Minneapolis, MN, January 21, 2000

	
	Featured Speaker, Newell Rubbermaid Global Management Conference, Pebble Beach, CA, January 24, 2000

	
	Featured Speaker, DFW Interactive Marketing Association, Dallas, TX, January 26, 2000

	
	Seminar Leader, 3M Healthcare, Mexico City, Mexico, January 31, 2000

Keynote Speaker, Advertising Agency Association of Mexico, Mexico City, Mexico, January 31, 2000

	
	Featured Speaker, Coca-Cola Value Creation Conference, February 3, 2000

	
	Seminar Leader, New Hope Natural Products Expo West Education Program, Anaheim, CA, March 23, 2000

	
	Seminar Leader, Rockwell Automation Marketing Course, Evanston, IL, March 30, 2000

	
	Keynote Speaker, American Marketing Association Chicago Chapter Marketing Boot Camp, Chicago, IL, April 12, 2000

	
	Featured Speaker, Association of National Advertisers Regional Meeting, Hoffman Estates, IL, April 17, 2000

	
	Featured Speaker, Marketing Forum 2000, At Sea, May 1-4, 2000

	
	Featured Speaker, Frequent Travel Marketing Association 16th International Conference, Washington, DC,  May 5, 2000

	
	Featured Speaker, CIA Media Marketing Seminar, Stockholm, Sweden, May 10, 2000

	
	Featured Speaker, Zefer Brown Bag Meeting, Chicago, IL, May 15, 2000

	
	Featured Speaker, The 2000 Customer Loyalty Conference, Cincinnati, OH, May 18, 2000

	
	Featured Speaker, SWOCC, Amsterdam, Holland, May 25, 2000

	
	Seminar Leader, American Advertising Agency Association Firststates Council Branding Meeting, Philadelphia, PA, June 6, 2000

	
	Featured Speaker, 2000 ANA Business-to-Business Marketing Communication Conference, Boston, MA, June 13, 2000 


	
	Seminar Leader, Southern LINC 2000 Planning Conference, Atlanta, GA, June 27, 2000

	
	Seminar Leader, Institute for the Study of Business Markets, Chicago, IL, August 3-4, 2000

	
	Featured Speaker, US Army Marketing Conference, San Antonio, TX, August 28, 2000

	
	Seminar Leader, IBM Technology Group, Somers, NY, September 7, 2000

	
	Featured Speaker, Online Marketing international Summit, Atlanta, GA, September 12, 2000

	
	Featured Speaker, FloNetworks User’s Conference, Toronto, Canada, September 21, 2000

	
	Seminar Leader, Roche Pharmaceuticals Consumer Education Seminar, Nutley, NJ, September 28-29, 2000

	
	Featured Speaker, PROMO EXPO, Chicago, IL, October 6, 2000

	
	Seminar Leader, Denver business Marketing Association, Denver, CO, October 11, 2000

	
	Featured Speaker, APMA Worldwide Autumn Conference, Miami, FL, October 16, 2000

	
	Seminar Leader, Chicago Business Marketing Association, Chicago, IL, October 18, 2000

	
	Keynote Speaker, American Marketing Association Detroit Chapter, Detroit, MI, October 19, 2000

	
	Seminar Leader, Colle & McVoy, Minneapolis, MN, October 25, 2000

	
	Seminar Leader, Applied Materials, Santa Clara, CA, October 30, 2000

	
	Seminar Leader, Edelman Public Relations, Chicago, IL, November 1, 2000

	
	Seminar Leader, American Advertising Agency Association Firststates Council Branding Meeting, Philadelphia, PA, November 2, 2000

	
	Seminar Leader, Congress/ProAccion, Mexico City, Mexico, November 27, 2000

	
	Featured Speaker, Business Marketing Brand Consortium, Chicago, IL, November 30. 2000

	
	Featured Speaker, Advertising Research Foundation “Thought Forum”, Chicago, IL, December 4, 2000

	
	Featured Speaker, 8th Annual Colloquium in Relationship Marketing, Stockholm, Sweden, December 8, 2000

	
	Featured Speaker, General Mills, Horsham, PA, December 20, 2000

	
	Seminar Leader, TOSCO, Inc., Tempe, AZ, January 10, 2001

	
	Seminar Leader, TELUS Corp, Vancouver, BC, Canada, January 11, 2001

	
	Featured Speaker, American Marketing Association 2001 Attitude and Behavior Marketing Research Conference, Tampa, FL, January 16, 2001

	
	Featured Speaker, RR Donnelley Company, Oakbrook, IL, January 18, 2001

	
	Featured Speaker, Fellowes Corporation, Itasca, IL, January 19, 2001

	
	Featured Speaker, B2BBQ, Austin, TX March 2001

	
	Featured Speaker, The Conference Board Industrial Products Meeting, New York NY, April 2001

	
	Featured Speaker, Irish Direct Marketing Association, Dublin, Ireland, 2001

	
	Seminar Leader, Institute for the Study of Business Markets, Philadelphia, PA, May 2001

	
	Seminar Leader, Hiromori Inc. Client Seminar on IMC, Tokyo, Japan, May 2001

	
	Seminar Leader, Denstu Management Seminar on IMC, Tokyo, Japan, June 2001

	
	Featured Speaker, Congress’ Televisa Seminar, Mexico City, Mexico, June 2001

	
	Featured Speaker, National Association of Electrical Distributors Annual Meeting, Salt Lake City, UT, June 2001

	
	Featured Speaker, Account Planning Group US Conference, Las Vegas, NV, July 2001

	
	Seminar Leader, Edasu Hiromori Client Conference on Sales Promotion, Kuala Lumpur, Malaysia, August 2001

	
	Featured Speakers, Pzifer/Agouron, Chicago, IL, September 2001

	
	Keynote Speaker, Baxter Management Conference, Chicago, IL, September 2001

	
	Featured Speaker, Golden Tripod Awards Ceremony, China Marketing Forum, Shanghai, China, October 2001

	
	Seminar Leader, Seminar on Integrated Marketing Communication, Guangzhou, China, October 2001

	
	Featured Speaker, MEP/NIST, Cincinnati, OH, Nov 2001

	
	Seminar Leader, Finnish Stock Exchange, Nov 2001

	
	Featured Speaker, Chicago Chapter of the American Marketing Association, Chicago, IL, November 2001

	
	Featured Speakers, PriceWaterhouse Coopers Industrial Products Conference, New York, NY, November 2001

	
	Seminar Leader, EMKT Seminars on Integrated Marketing Communication in Beijing, Shenzhen, and Shanghai, China, January 2002

	
	Television Interview, ‘Dialogue” CCTV, Beijing, China, January 2002

	
	Seminar Leader, Swagelok Management Seminar, Twinsburg, OH, January 2002

	
	Seminar Leader, Simon Richards Group Client meeting, Kuala Lumpur, Malaysia, January 2002

	
	Seminar Leader, Simon Richards Group Client meetings in Melbourne, Sydney and Brisbane, Australia, February, 2002.

	
	Featured Speaker, Cemex Management Meeting, Monterrey, Mexico, April 2002.

	
	Workshop Leader, IMARK 2002 Showcase, Chicago, IL, April 2002.

	
	Featured Speaker, Association of Travel Marketing Executives, Baltimore, MD, April 2002.

	
	Featured Speaker, American Marketing Association, Omaha Chapter, Omaha, NE, May 2002, IL May 2002.


	
	Seminar Leader, National Association of Electrical Distributors Annual Conference, Chicago, IL, May 2002.

	
	Featured Speaker, Publix Super Markets Loyalty, Meeting, Lakeland, FL, May 2002.

	
	Featured Speaker, Finnish Direct Marketing Association, Helsinki, Finland, May 2002.

	
	Keynote Speaker at TruValue Management Meeting, Chicago, Il, June 2002.

	
	Seminar Leader, Swagelok Brand Strategy Workshop, Twinsburg, OH, June 2002.

	
	Featured Speaker, New Zealand Direct Marketing Days, Auckland, NZ, June 2002.

	
	Featured Speakers, Pan Pacific Direct Marketing Conference, Sydney, Australia, June 2002.

	
	Seminar Leader, Shanghai Spenor Integrated Marketing Research Institute, Shanghai, China, July 2002.

	
	Featured Speaker, PharmaBrand Summit, Phoenix, AZ, July 2002.

	
	Featured Speaker, Mexican Direct Marketing Association, Mexico City, Mexico, July 2002.

	
	Featured Speaker, Qwest Yellow Pages Seminar, Denver, CO, September 2002.

	
	Seminar Leader, Marquette Group, Peoria, IL, November 2002.

	
	Featured Speaker, World Lotteries Congress, Adelaide, Australia, November 2002.

	
	Featured Speaker, Mobium Creative Group BIGFrontier Communications Group, Chicago, IL, January 2003.

	
	Featured Speaker, Business Marketing Association, Chicago, IL, January 2003.
Featured Speaker, American Academy of Advertising, Denver, CO, March 2003.

	
	Featured Speaker, Communication Strategy Seminar, Evanston, IL, March 2003

	
	Featured Speaker, Institute for the Study of Business Markets, Wilmington, DE, March 2003.

Featured Speaker, American Academy of Advertising Annual Meeting, Denver, CO, March 2003.

Featured Speaker, Association of National Advertisers Advertising Management Committee, Northwestern University, Evanston, IL, April 2003.

Featured Speaker, Commercial Summit 2003, Mexico City, Mexico, April 2003.

Featured Speaker, Rodgers Townsend, St. Louis, MO, April 2003.

Featured Speaker, Communication Strategy Seminar, Evanston, IL, March 2003. 

	
	Featured Speaker, Ogilvy & Mather, Inc., Tokyo, Japan, May 2003.

	
	Featured Speaker, Nikkei Advertising Research Center, May 2003.

	
	Featured Speaker, Aoyama Gakuin University, May 2003.

	
	Seminar, Cheil Communication Seminar, Evanston, IL, July 2003.

	
	Featured Speaker, Chicago Association of Direct Marketing, Chicago, IL, August 2003.

Seminar Leader, Korea Institute of Science and Technology Information (KISTI), 5 days seminar, Cheju Island, Korea, August 2003

Featured Speaker, International Mass Retail Association, September 2003.

Featured Speaker, Association of Directory Marketers, Scottsdale, AZ, September 2003.

Featured Speaker, Medical Marketing Association, Evanston, IL, September 2003. 

Featured Speaker, Northwestern University, Evanston, IL, October 2003.

Featured Speaker, American Marketing Association, Chicago, IL, October 2003.

Featured Speaker, BigFroniter, Chicago, IL, October 2003.

Featured Speaker, Communication Strategy Seminar, Evanston, IL, October 2003.

Featured Speaker, Illinois Technology Enterprise Center, Evanston, IL, October 2003.

Seminar, Allen Center Branding Seminar, Evanston, IL, October 2003.

Panelist, FORUM for People Performance Management and Measurement, November 2003.

Seminar, Kimberly-Clark, Neenah, WI, November 2003

Seminar, Verizon, Client Seminar on IMC, November 2003.
Seminar, Weber Shandwick, Client Seminar on IMC, Chicago, IL, November 2003.

Featured Speaker, National Retail Federation Customer Panel, New York, NY, January 2004.

Seminar, Eli Lilly, Client Seminar on IMC, January 2004.

Featured Speaker, Communication Strategy Seminar, Evanston, IL, March 2004.

Seminar, American Marketing Association, Webcast, April 2004.
Keynote Speaker, Promotion Marketing Association, Chicago, IL, March 2004.

Featured Speaker, Advertising Research Foundation Annual Convention, New York, NY, April 2004.

Featured Speaker, Finnish Direct Marketing Summit, Helsinki, Finland, May 2004.
Featured Speaker, Institute for International Research, Helsinki, Finland, May 2004.
Seminar, 2 Day Branding Seminar, Institute for Direct Marketing, Teddington, UK, May 2004.

Seminar, Allen Center Branding Seminar, Evanston, IL, May 2004.

Featured Speaker, Harte-Hanks Users Conference, New York, NY, June 2004.

Seminar, Cheil Communication Seminar, Evaston, IL, July 2004.
Seminar, Siemens Corporation, S4 Workshop, Florham Park, NJ, July 2004.

Featured Speaker, Resurrection Healthcare Seminar, La Grange Park, IL, July 2004.

Featured Speaker, Fifth Annual Incentive Marketing Association Executive Summit, Naples, FL, August 2004.

Featured Speaker, Communication Strategy Seminar, Evanston, IL, September 2004.
Seminar, Allen Center Branding Seminar, Evanston, IL, September 2004.
Presenter, IAA 2004 World Congress, Beijing, China, September 2004

Featured Speaker, NAER 2004 Fall Summit, Chicago, IL, September 2004.

Featured Speaker, iMedia Brand Summit, Deer Valley, UT, September 2004.

Featured Speaker, Colorado BMA Seminar, Denver, CO, October 2004.

Seminar, Phelps Group, Client seminar on IMC, Santa Monica, CA, October 2004.

Featured Speaker, iCom World Meeting, Auckland, New Zealand, March 2005
Featured Speaker, Exhibitor Show 2005, Las Vegas, NV, March 2005

Featured Speaker, Conference Board Senior Marketing Executive Roundtable, Chicago, IL, May 2005.
Seminar, Allen Center Integrated Communication Strategy, Evanston, IL, March 2005

Keynote Speaker, Australian Marketing Institute, Sydney, Australia, February 2005

Keynote Speaker, American Academy of Advertising 2005 Annual Convention, Houston, TX, Apr. 2005.

Seminar, Allen Center Branding Seminar, Evanston, IL, May 2005

Seminar Leader, BSM Conference, Shanghai, PRC, June 2005

Presenter, Cheil Communications, Allen Center Northwestern University, Evanston, IL, July 2005

Seminar, Medical Marketing, Evanston, IL, Sept. 2005

Keynote Speaker, Association of National Advertisers Research Committee, Sept. 2005

Keynote Speaker, American Marketing Association 26th Annual Market Research Conference, Boston, MA, Sept. 2005

Keynote Speaker, Legal Marketing Association – Chicago Chapter, Chicago, IL, Sept. 2005

Presenter, Allen Center Branding Seminar, Evanston, IL, Oct. 2005
Seminar Leader, IPG Leaders Forum, NYC, Oct. 2005

Keynote Speaker, MPG Conference, NYC, Oct. 2005

Keynote Speaker, MPG, Fontainebleau, FRANCE, Nov. 2005

Keynote Speaker, Ambrosetti Executive Updating Program, Milan, Italy, Dec. 2005
Keynote Speaker, Pacific Micromarketing Forum 2006, Melbourne & Sydney, AUSTRALIA, Feb. 2006.

Presenter, Internal Marketing Communications Seminar, Allen Center – Northwestern University, Evanston, IL  Mar. 2006

Keynote Speaker, Seminarium Congress, Santiago, CHILE, Apr. 2006.

Keynote Speaker, YAHOO! Summit Series, NY,  May 2006

Keynote Speaker, MPG, Fontainebleau, FRANCE, May 2006

Presenter, Allen Center Branding Session, Northwestern University, May 2006

Presenter, 9th International Research Seminar in Services Marketing, La Londe, FRANCE, May 2006

Keynote Speaker, Brown-Forman Corporation 2nd Annual Consumer Spotlight Conference, Louisville, KY, May 2006.

Keynote Speaker, Rockwell Automation Customer Centric Training Program, Oakbrook, IL, June 2006

Keynote Speaker, HSM Seminar, Sao Paulo, Brazil, June 2006.

Keynote Speaker, Hearst Foundations of Leadership, Rye Brook, NY, June 2006

Keynote Speaker, Statmats Inc, 9th Integrated Marketing Conference, Chicago, IL, July 2006

Keynote Speaker, AVAYA Best in Class Global Marketing Session, Basking Ridge, NJ, Aug. 2006

Keynote Speaker, IAA Romanian Chapter, Bucharest, ROMANIAN, Sept. 2006.

Presenter, Internal Marketing Communication Seminar, Allen Center – Northwestern University, Evanston, IL Sept. 2006

Seminar Leader, BSM Conference, Shanghai, PRC, June 2006
2007

Seminar Leader, IPG Leaders Forum, NYC, March 2007.
Keynote Speaker, Statmats Inc, 10th Integrated Marketing Conference, Chicago, IL. July 2007.
Featured Speaker, LAMAC- Mexico, Mexico City, September 2007
Seminar Leader, IPG Leaders Forum, NYC, October 2007
2008
Seminar Leader, IPG Leaders Forum, NYC, March 2008
Featured Speaker, LAMAC- Argentina, Buenos Aires, August 2008
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